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ExectiveSnmay
“Wecanitredly find chicfaric begs Why don't wemekenaturefriendy yet fashioneleloegs thet people canuseanytime?’

SouClathisesadishedin 2007in HayesVeley SsnFranasoo, CA to offer fashion-consaous and eco-consaouspeople
ylishfaric begsmedeof aganic, recyded metgids Peopleinthe

BayAreg who havesylesat thesametimethey careal ot about netureand ecdlogy, ingaired us alot, and now weaereedy to
offer themour productsthey would love Wed sowart to giveapostiveimpect on asmeany people aspossble sowedso offer
our productsonlineingdeofthe United Sates

Sncefaicbegisuseful andprediicd for any people, our target demogrgohic canrangefrom theage18to 5.\Wecaredesgn
omuehthet our pimary atomer isfromtheage18-30who isoften vary consaousaboutfagion.

Tooffer adomeasavaney of begs wehavethreecdledtionswith printsembroideriesdesgned by usfor thissesson
Endangared Animd Callection, Neture Callection and Feshion Gang Cdlledtion. In addition to them, acugiomer cando
desgnaprint/embroidery thet will be gpplied on abeg,

Wewart to offer effordddleproducts however, our firg priority iSQUALITY. Wemekeareour produdsaes ganedle,
fashioneble andaeathicaly medein Cdifomia Thepricerangedf our productsishewean $199andH0.90.

Withour productsand pessonfor feshion and ecd ogy, wewart to mekethesodety uniqueand deenwithyou



Disoovay thecompanydary |dentify thepproduct & thetechndogy Undadandtheausomas
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Rnkispopua, notonly ferdeslikeit. It sunisewd. Softness reture
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Rnkisredly uniqueandeye-catchingandwhiteistnremog dear cdlar.
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Campay Misson

SoulCloth is a sustainable brand that produces eco-friendly fabric bags. We use the recycling materials and
customized embroidery to show the strong self-awareness. We believe that the fabric bags are necessary
accessories for daily life and we want to make our products be fashionable and also sustainable.

VisonSaamat

SoulCloth committed to beoomeaninfluentid andthoughtful brand offering peoplelifesylethetis
eno-consdous but il fashionetle VWeweant moreand marepeopleto gt invdved in sdaneblefashion. For our fulredreem, wewartto
becomethemogt impartant recyding faricbegbrandin Cdifomia

Trelnvated PyamindModd

Chief exenutivedfica(CEO) Chidf
aedivedfioa(CC0) Qredive

diredtor

Product offioer

Che communicatioss manegg(CC0)  Chief
commaadinendd offiea(CFO) Devdgomat
drector

Chidf humenresourcedtfica(CHRO) Chief
webdfiea(CWO)

Chief brand offior



> Introduction

In 2007, SsFandsoo, whereSoul Clathisbesad, becamethefirgt aty
in thegatesthat pessedthe legidation thet bensplagtic begs Soresned
to use recydadleor compodtablebegsindesd®. It isvary honor thet
thisaty ranked athemog greanet dity in NorthAmerica, asof 2014,
dongwiththefadsof 726 recydingrate hisoricd environmenta
group Sara Clubfounded in 19t Cantiury, and e0c0-consdousess of
theresdants




FIGURE 4: HANDBAG PREFERENCES, FEBRUARY 2017

“Thinking about shopping for bags, which statement best applies to you? Please
select one option from each pair of statements.”

%
- =
46
l LI | J
| tend to | tend to use

| would rather | would rather | typically buy | typically buy
change my the same bag

own one high- own several designer bags non-designer
bags bags frequently all the time

end brand bag generic brand
over owning name bags depending on
several generic over one high- occasion
name brand end brand bag
bags

Base: 790 internet users 18+ who have purchased bags in the past 12 months

Source: Lightspeed/Mintel
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Sdansile Fedhionisgowning in thefashion indudry. “ Sudanedlefashion produdshevegrown 190% year-to-dete (Y TD) 2007, com:
pared to lagt ye” and d =0 “vdumes of adanadefaxicsauchas Texd and Lyoodl havegown by 190 yea-onyer (YOY),” |3s
wgnoom

Thistrendisnat only inthefashionindudry. Ganardly, thesareof productiswith neturd-rdated dams, suchas‘ noadditivesjresava
tives™ aganc’ andsoon, gew.

It sounded srangebacauseand’ and* a.danedle’ don't go with our imegeof fest-fashion; hoveve, dedicated Sdainedlecdlectionsfrom
fad fashion brandssuchasMango, Zarg and H& M aeplayingbig rdesin adansblefeshion

Whenwel ook a Handbegsand Aaoessriestrend offered by Mintd, unfortunatdly, over onefifth of consumearshavereduoed ther
purchesing of hendbegsand acoessriesin the pedt yeard. Howevesthe younger genardionlike Millennidspurdnesed themoet fashion
aoesiesin016.

It isshownthat corsumasaretend to end up buying affardellefasnion aocessrieswhich they can think“goodenoughy” and ke
themfor longtimeeventhough thereisawaysagaraionfor uoscae luxury ones



FIGURE 1: NATURAL CONSUMER SHARE, APRIL 2017

“How much do you agree or disagree with the following statements?” [l live a
natural lifestyle]

Natural Consumers
91 million US adults aged 18+

Demos

Aged 18-44, parents, college
educa earn $75K-99 9K, and
urban d

Disagree o
29% Characteristics

- Health and environmental concerns

al living
o natural living now
and in the future
- Willing to pay extra to live naturally
Neither Trusts brands that are 'natural’

Base: 2,000 internet users aged 18+
Source: Lightspeed/Mintel

FIGURE 4: NATURAL CONSUMERS’ ATTITUDES ABOUT TRUST AND
KNOWLEDGE, BY AGE, APRIL 2017

“How much do you agree or disagree with the following statements?” [Any Agree]

| trust brands that are "natural” | am confused about what the term
(69%) "natural” means

(35%)
Natural
(ag::\';%merir)a = 1824 w2534 w3544 w4554 w55+

Base: 723 internet users aged 18+ who are Natural Consumers
* small sample, <100
Source: Lightspeed/Mintel



EooConsaousShapas

Shoppas consiouessabout Sdanetlefashionisgetting higher and higher; Marethen 8%
of corsmasaefinding according to therepart “The Sate of Feshion 2007° by Busness of
FeshonandMddnsey.

A Paw Ressach Canter survey findsthet 75%0f adultsin the Satesare dally concamed about
hdpingtheevironmant. Although theddfinitionof “retrd” varies 91 million aoultsaged 18and
overinthe Satescondder themsdvesasnaturd consume, who hesanaturd lifedyleto improve
their hedthandto fed better. Egoeadly, young adult ranged from age18 to 3Atend to how interest
inneturd lifesyle
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Hayes Valley Population Demographics

@ No High School

@ Some College

37.1%

@ Some High School

@ Associate Degree
@ Bachelors Degree
@ Graduate Degree

Total Population 72,000
Male Population 39,716
Female Population 32,285
Percent Change Since 2000 4.0 %
Percent Change Since 2010 0.9 %
Median Age 37.72

@ Male Population

@ Female Population

Hayes Valley Education Statistics

No High School 3,879
Some High School 3,047
Some College 10,283
Associate Degree 2,300
Bachelors Degree 18,970
Graduate Degree 12,601
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HayesVley isanaeain HayesVeley, Didrict 6- Cantral North, SnFrandsm, SmFandsoo County, Cdifomiawith apopulation of
72000 Thereae 0,716 meleresdartsliving in HayesValey and 32285 farderesdants Thetotal number of houshddsis36780with
1Ppeoplepa housshddonavaae Tad household expendituresin HayesVeley aecbovethenaiondavaege

Themedianageof theaurant populaionis37.72with 1037 peoplebang mamed andd25/6bang snge

Theempoymat numbasshow thet thereare 720white cdllar employessand 28)oblue cdllaremploy- essin Hayesvdley:

Sarel ocdion: 411 HayesS, SsmFanasoo, CA AP




Tagg Maketovavienv

SouCloth agomasae18to 55year-add dudantsand working professond
bd onging to themiddeincomegroup. Theseaudomasaetrady peode
oganicfood lovas ad aediveindvidudswho aedwaysexplaing thenew
things

Mog of thamhaveat leedt acdllege dayyee They aretech ethusadsandsodd
medasanies They liketo soadize with fiendsandfamily, enjoy outdoor
adivities andloveto travd. Our cudomascareabout thesudainghlity of the
eathand prdfer recyded and .dainedleprodudts Theylike to shopa fames
markesandlocd boutiques Fesghion wiss they know how to combinecomfart
withthar owvn dyles



ﬂéagegapmmdmgagmré-isbay\éﬁ"ﬁa(mm)mmm popationof 22387
(2929 and 3455 (Sonday) with total population of 239433(27.7%),




- Geogrgphicel Location:

Basdin SmAanasoobut dsosdlonline tothe
whdeUnitedSates

All Gaxl andAll Reoes

Ace 18-%yearsold (Rimay: 18-Dyearsald, Ssooncky.
I-Hyersad)

Avaeelnoome $32000-4150000 Midde

Sodd Oas

Oooupetion: Sudentsendworkingdassin diverse
fidds







HirrayQHamsv =

Geogrgonics
Pyacd Soe SmHadsolocd adomasandtheworldwidetoungs Onlinedoe i to
thewhoeUnited Sates

Demoggohics
Age 18-Dyeasold All
oede anddlRaoss
Income $32000~82000
Oaoupation: Sudats white-collar warka's fredanoas atids desgnas Education: Callege
andaoove

Psydoggohics Thinkas
Sodd dassMiddle
Lifesyle Wiss free adanade fashiongde atful, postiveandhedthy Parsondlity: Qrelive
enagdic, flexible fregthinking, saf-consaious vivaaaus aurious having srong parsordity,
tedhsany.
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Geoggonics
Physcd Sore PeopewnoliveintheBayArea They oftendap. Onlinedare sl
tothewhaleUnited Sates

Demogrgonics
Age 3-DHyeasald All
oede adalRaoss
Income $6000~$150000

Oaoupation: White-cdllar warkas finenad and techprafessondls ssnior manega's
Psydhoggohics Thinkeas Soad
dassMidde

Lifedyle Cdmwise ecofriady, hedthy, comfortaile rdaxed andtageful
Farsordity: Regoadiful, redlidic, bdanoed, conddaate dsorest.



Competitive Analysis

STRENGTH: WEAKNESS. .

Handhmedeartwork Sregthof trardlrmgemsFHdtomUlcanaN brand
Orgenic cottonlinen fabric and other recydefelrics Cugiomize Qedomgloydty =
desgnwith ether print or embroidery Good storelocation Low b.dgettobagnarslvhﬂness Higher
Compeitiveprice codinorganicimaaids :

Highimporttax

OPPORTUNITIES B4
Beoomepopuler in SenFramsmBayAreamldnraevwm msry
big fesionreailasanddain make

- Pudliaty of evironmentd prcxemmfnerdy Ori‘ ne
- Shoppng '

Hlmmtadﬂ‘eﬁysdmardhm[mwﬂ”eqd{tyd

ﬂegapof aﬂomsterdtl beyaxgervwmmr dffere’nd | begs el o s

% Qutomasdon'tonly seskfor luxury goodsanymarg, they wouldlike Sylesaetooold Damwlrg
| tolook for somethingiseco-friendly. Attrect vistorstobuy toudflons




MeadadseSImmay

= Wewant to be not only ethical, but also fashionable.
SoulCloth is offering you fashionable. nature-friendly fabric bags.
We have already-made collections with pfifitiand Embroidery of
our choice. We also offer you a customized bag:
You choose the size of the bag, and design your favorite

motif/words in 4”h x 4-1/2"w space.

=1 Forourfirst collection, we have two printing samples and four
embroidery samples; first twolipFiRts ar

animals;the other two embroideries are related to nature, and the
last two are fashion related fun slogans, which is trendy right now.

" The price range for the bags from our collections: $19.99~29.99
The price range for the customized bag: $34.99~49.99




SouClathwert to provideadoserd ationship between our compeny andtheaudienoe, andtherelationship between austomerSandiie i

Weproducessiaireblefebric begs andwelso usererydeand orger IGTDICSIO MEKSOUF BEIS SOWErt totell thestory bout SoulClothis
thet, peoplecanbeapart of adanedlefasnionfromalittiefaorichbeg

Mearwhile, evary product ishend medeand printed in SsnFrandscousng evironmat friendly phthel ete: freeor wetar-besed inkswhenever
possble

Our desgnswill ssparateinto 2parts andthefirg partisprint pettans andembradary, and thessoond part is cusomizedembraday.

For thefird part, wehaved fferant cdledtions Cherish, Neture, and Feshion Gang In Charish, weuserare animélsasour pettam, suchas Rhinoand

Chamdemn Also, wewill donate2ddllarsfor sHling eechof this odlledtion’shegs Thessoond callectionisNeture, it indudesfloversandsome
et refet res et ool tonis EACERGNMBBRABIErckctot o fiRHSGHIEEIGRT

For thecustomized patt, it willindude somepopular festures such asplandts amilefaceand somemames SoulClathisdedicated to
cderating our favaritedarieswhile promating theeco-friendly fatric
h - ]



ChaishEndanggred Animels

Srdl: $199
Medum $£39



Embradayfloves

2



Sogen

MY CHANEL MY BAG 1S
I§ (COLER
AT HOME... THAN YOURS!

Srdl: $249
Medum $09



Cot et

SEASON: Spring/Summer 2018 SELLING PRICE: $24
STYLE# #551801/1802 COLORS: |Green/red
FABRIC: Organic linen UNITS: 100
SIZE RANGE: |S/M
DESCRIPTION: | Canvas bag
COST SHEET
MATERIALS
ITEM# FABRICS Yards Price/Yd Amount
#5S51801 100% Linen 0.5 $12.39 $6.20
TOTAL $ 6.20
K-
N .
Qua P AMO y
Embroidery P
Print 118 210 | $ 2.10
Hang tag 1[8 040 [ $ 0.40
Labels 118 0.20 | $ 0.20 Chameleon
TOTAL TRIMMINGS COST $ 2.70
ITEMS Quantity Price Each Amount
Shipping FOB LA $ 1.00 4]
LA lo SF $ 3.00 3.00
A"
Packing packing material 0.5( 20 . “f“
TOTAL 4.20 g
00
Machine Operation
Rhinoceros
TOTAL $ 13.10
TOTAL COST $ 13.10
Suggested Retail $ 23.99
| MU% 45%




Cot et

SEASON: Spring/Summer 2018 SELLING PRICE: $30
STYLE# #551803/1804 COLORS: _|Green/red
FABRIC: Organic linen UNITS: 100
SIZE RANGE: [S/M
DESCRIPTION: | Nature embroidery bag
COST SHEET
MATERIALS
FABRICS Yards Price/Yd Amount
#551801 100% Linen 0.5 $12( $ 6.20
TOTAL $ 6.20
Notions )
ITEMS Quantity Price Each Amount %
Embroidery 18 2.50 [$ 2.50 R, 1 3/
b1 | 5
Print s P
Hang tag 1/8 040 | § 0.40 3 =
Labels 1§ 020 |$ 0.20
Natural green
TOTAL TRIMMINGS COST $ 3.10
ITEMS Quantity Price Each Amount
Shipping FOB LA 1[8 1.00 [ $ 1.00
LA to SF 18 3.00 |$§ 3.00
Packing packing material 118 020 (8§ 0.20
TOTAL $ 4.20
X p:
Miachine peration
L Y e
Labor e v
O). A
TOTAL $ 1.00
TOTAL COST| § 14.50
Suggested Retail| § 29.99 Natural red
MU% 52%




Acocordingtoour svey, peopledon’t eqpedt to soendal ot for afarictatebegwith embraiday. It istruethet youcanfind plainthin fabric beg under §l0onAmezon
Howeve, our product isorgenic, ehically produoad in Cdifamia, and comeswith aprint/emboroidary. Wewant to offer asaffordeble productsespossble but a thesametimewe
caregbout retreand quaity, which mekesthe pricepaintshigher. Our survey do showss thet themost important qudlity isdesgnwhenthey buy afebric beg. So,wededdedto
think about quelity and designfirgt, andthen deddeprfitableyet affordeblepricepaints

Our pricerangeismodarate, from$&1999-4990,

Wehavethreedreedy-medecdllections which isoffered chegper then acusiomized beg thet isdesigned by eadome.

Colledtion 1: Endeangared Animdls(Print) Smdll: $1999, Medum: $39

Cdllection 2 Nature(Emioraidary) Srél: $2499 Medium: $299

Coallection 3 Fesion Sagans(Embroicary)Smal: 249Medium: $99

Cudiomized begy (A austomer candesignamatif / wardsin4 h 4.1/2'w specethet will begpplied onabeg) Print Svel: $349Medium: $309
Embraidary Stell: #4PMedium $499



Q7
Which of the following qualities do you care when you buy a fabric tote bag?
Qo egon Select all that apply.

Answered: 14 Skipped: 1

How much would you expect to pay for a fabric tote bag with embroidery?

Answered: 14 Skipped: 1

Durability

Less than $10
Materical

$10-15
Practicalness

$15-20
Functionality

$20-25
Price

I like tote

bags, | woul...

Design

0% 10% 20% 30% 40% 50% 60% 70% 80%  90% 100%
0% 10% 20% 30% 40% 50% 60% 70% 80%  90% 100%

ANSWER CHOICES ¥ RESPONSES >

ANSWER CHOICES ¥ RESPONSES b
v Less than $10 42.86% 6

w Durability 57.14% 8
v $10-15 21.43% 3

w Materical 35.71% 5
v $15-20 21.43% 3

w Practicalness 28.57% 4
v $20-25 714% 1

w Functionality 42.86% 6
w | like tote bags, | would spend more than $25 if it's cute 714% 1

w  Price 64.29% 9
TOTAL 14

w Design 78.57% n

Total Respondents: 14






Vendors in California W
Source: Los Angeles County http://dpw.lacounty.gov/epd/aboutthebag/

Phone Number




- Ch.5
Marketing
Plan

MaketingOgedives

Bulld adrong brandimege

SoulClathisabrand thet advocatesorganic and eco-friendly tatebegs Thetredemark designof evay begwill be
embraday. Thistypeof desgnwill beour iconicimegeof our produds

RaseBradAwaaes

Sncewearenen; wensadto let peopleget to know our brand. By doing this wenesd torunsodd mediato

advatiseoursdves Thecampaignwill invavesomeonlineadve- tisng and physica podas Andwedsowill
atend sometradedhonsor goedd evats to raseour brandavaraess

Reschout to tagetadomas

W\enesd to providemareproduct selection thet represant SnHana 0. Alo, therewill beevartsand promations
to encouragecdomasshopmare



Operingpaty on theEathcky(422)
“Gayar Baf' (79

Thenksgving Haliday (11/22~11/26)
Fetric Beg Desgn Compeitionfor thenew year(1/1) OreYear

Calebraion(4/1-430)

2018/4/22 | 2018/7/3 |2018/11/22| 2019/1/1 2019/4/1
~11/26 ~4/30

Opening “Get your Thanksgiving Fabric Bag  One Year
Evgn;; Party Bag!” Holiday Design Celebration
Competition

Promotions 20% off 20% off 30% off Free gift 15% off
cards for the
winners




Sudert Disoourts 13%60Ffwith SuderntiD
Recydetheold fabricbegand get 10%60ff (Instore)
$Bofffor thefirst prdressonline

If theustomerslouy 100, they will getSI00Ff

Sereyour ovn promationd aode, your friend andyou canget 10%0ff foronetime




If automarsgpend $300ayes; they will becomeour dubmamoas

Build theausomer cetsbese
Buldtheaudiomer loyalty and community 20%60ff when

they purdneseany time Birthday giftsfor themambas(@@@0
giftcad)

Canattend somegpaad evatsin thesore (Artistsgpeach, Band pafomeance, Organic brandsshaing )



e

IngoreSgning

DiretMall

Sodd Media Feodoodk, Indagram, Twitter, Sgpdnet Bl
OnlineWdste




>

V

Livebend pafomencewith freeorganicfood anddrink All products
2P/00ff in doreandonline

Feeshipping onayorde
Promationd Chard:

Directmall
InteractiveMedia Offidd wetsite, Instagram, Feoebook, Twitter, Sngpahet, -l

Opening Party

0

VRPN

ONLINE & INBSFORE
— A————
Live Band wijmiaaiPT THGL. T @usinial rink

R — S

411 Hayes St, San Francisco

7
’f’ wwe. soulclothsf com




,  prooucts 2%00ff in doreandonline Freesshipping

“GayowBayq!”

, Intemationdl Plastic BagFreeDay (7/3) Al

» onayorde Promationd Chane

> InteradiveMedia Offidd weste Indegram, Feoe: book, Twitter,
Sgpdet, Bl

FRFE-SHIPPING ON ANNQRDER

PLASTIC 411 Hayes St, San Francisco
BAG FREE S et
WORLD wwe. soulclothsf com



E R E— Thanks-

Poffinoreandonline

Foand Tharksyving cdllectionin doreonly Free

shipping onanyorder

Chrigmescoupons ($150ff) for theautomaswho buy theproducts Promationd Channd
Direct mall

InteradiveMedia Offidd webdite, Indagram, Feodoook,\  Twitte,
Sepde, E-mall

411 Hayes St, San Francisco
www. soulclothsfcom




omOditic

iopéotthendayerliew year (1/1)

Promoational Chennd: Offidd welsite, Indiagram, Faoeook, Twitter, Sepdet, Bl

God: Inoresseaudomer egegamant and doretreffic

A soadd evant hoded by Souldoth to encourage audomersto exploreand exarase thar aredtivity, Qugomas
will desgn thair own fetric begingaired by our cdllection. Thegift cardswill be submitted for vating. The
adomasaewdoometoencourage thar friendsto vatefor theirdesgns

Threewinnerswill get the$100,$60, $30giftscards

CREATE
YOUR
OWN
Bag










Products
EXPO WEST®

> Neaturd Producats ExpoWest & Engredeacontinuesto betheleeding tradeshow in theneturd, organic and hedlthyproducts indutry, attracting over 80000indusiry
professondsand 3100exhibitsto theAneham Converntion Canterannully.

> SDWetK adladverLe
Argham CA B0PUSA

> Mar 7to11



LA FASHION MARKET

J§ CMCSHOWROOMS | SELECT x emperegt

TRANSIT | ALT | LA KIDS MARKET

( I‘l‘; I{\ ES I (capsule)

OCT 9-12 // SPRING 18

> ExparetheLA Fedhon Digrid'slargest & mod compreharsvevaidy of brandset the CdiformiaMarket Canter (CMC),homeese for meny prominent Shomooms
rgoresanting hundredsof mud-seeFeshion & Lifestylecdllectionsfor WWomen Men&Kids
In addition to Showrcoms expett to find severd Tradedows& gpaad ShowcassseachMarke, extending thempressvesdection of brandsto soout during LA Feshion
Maket e theCMC.

Jauary 1517, Smma 2018
March12-14, Rl 2018

June11-13 Al 11/ Haliday 2018

July 30-Augud 1, Haliday / Resort 2018



x Identlty

,?fﬁ.‘&-_ ,}

Sustainable Fabric Bag

411 Hayes St, San Francisco
415-650-9326
www.soulclothsf.com

K ~_ Soulcothst




G} V) e @ soulclothsf.com

Home Cloth Bag Customization

Carry your
own bag to
your home.

About

Contact




& soulclothsf.com

Subscribe




PiceTas Peper tubepedkaging

(9ze Srdl & Medum)



Cition

hitp/AvwwiSgelecom/grea/atideSF-HRST-CI TY-TO-BAN-ALASTIC-SHOPRING-BAGS 2606833 pp

hitp/Aswwwibboc.comfitravd /gory/20141215HivingHnithewor dsmogt-eco-friendy-cities

https/Awvwwoan.comyibl ogsfashi on-with-oconsa ence-why-autaishle-fashionHis the-next-retal-frontier# TheNaturd Comaume - US-
Augus 2007-Execuive Summay copy

https/Awwvwgsn.comvbl ogsifeshionwith-consdence why-susaidl e fashionHis the-next-retal-frontien# Handbegsand Acoessries- US
-April 2007- ExeativeSimmay

TheSae of-fashion- McK-Bo~ 201 7+epart jocf
TheNaturd Conaumer - US- Augug 2017-Execuive Summay

“HayesValey Demogrgphicsand Satidtics” Nidhe wwwnichecomvplacestodliveinhayesvaley-sanHran: asoo-calresdents.

hitps/Awwwarveymonkey.comiVC/DR3K

“Hayesvaley Demogrgphicsand Satidtics” Nidhe wwwynichecomvplacestoHliveinhayesvaley-sanHran: asoo-calresdents.
https://www.etsy.com/listing/284298966/botani cal -pl ants-canvas-tote-bag-pl ant

https://www.etsy.com/listing/187919592/dinosaurs-canvas-tote-bag-shopper ?ref=rel ated-3



